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"Strategic dissemination is the often-overlooked cornerstone of clinical practice
guideline implementation."

Title: Dissemination Strategies of Clinical Practice Guidelines —
Mixed Methods Evidence Synthesis

Background: Clinical practice guidelines are shared through various dissemination strategies using a
range of dissemination products and channels. However, users may have different needs for accessing

and understanding them. There Iis a need for evidence on the existing dissemination strategies

disentangled from the implementation aspects.
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Limitation: Many guideline developers disseminate their guidelines and may not publish their dissemination
strategies in the literature. There might be differences in the actual and the published dissemination strategies

which we were unable to capture in this mixed-methods evidence synthesis.
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